Digital Sahafat reaches 4,000 as Pakistan weighs AI’s place in journalism
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Google and Tech Valley have marked the second year of Digital Sahafat, a journalism training initiative that has reached more than 4,000 journalists, media workers and students across Pakistan since its launch in September 2024. The programme has been delivered in Punjab, Sindh, Khyber Pakhtunkhwa and Balochistan through a network of more than 60 trainers, according to Tech Valley.
Its workshops focus on using digital and AI tools to check information, handle routine newsroom tasks and support more sustainable reporting practices. Google News Initiative’s account of the programme says training has included tools such as Gemini, Google Trends, Pinpoint and NotebookLM, alongside techniques including reverse image search, geolocation and SynthID to help assess online images and other material.
Survey findings suggest that participants have incorporated the tools into their work, though the figures reflect respondents’ own reports. The News reported that a 2025 survey found 85 per cent used Google AI tools in their daily professional work, while nearly 68 per cent said they saved more than a quarter of their time on routine research and reporting. Tech Prolonged also reported a 260 per cent increase in participants’ confidence using AI, while noting that the basis for that measure was not explained.
The anniversary event brought together government, media and technology representatives, including Punjab Chief Minister’s adviser on AI Ali Dar, HUM Network founder and chairperson Sultana Siddiqui, Google’s Asia-Pacific managing director for News Partnerships Kate Beddoe and Tech Valley chief executive Umar Farooq. Dar called for cooperation across sectors, saying: “It takes Google, Tech Valley, our universities, and our media houses working together. That to me is what future-forward Pakistan means.”
The emphasis on collaboration sits alongside a broader question: how to use AI without weakening journalistic judgement or trust. The Nation reported Dar’s view that journalists must retain responsibility for distinguishing truth from falsehood, even as AI can speed up research, transcription, translation and fact-checking. Computerworld Pakistan likewise described AI as a support for newsroom teams rather than a substitute for journalists, with material still requiring checks against credible sources.
Tech Valley says Digital Sahafat is part of a wider effort to build digital skills in Pakistan. Farooq said the organisation’s One Google in Pakistan initiative had helped upskill more than one million people, adding: “Digital Sahafat brings that same approach to journalism, and together we are building a trusted, AI-ready Pakistan.” Google’s 2025 impact report says its News Initiative has supported more than 7,000 news partners in over 120 countries and territories, with more than US$550 million in funding; those figures are the company’s own account of its global work.
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